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Human Factors International

Largest User-Experience Company in the World – Since 1981

Scientific, Systematic, Pragmatic, Innovative, and Strategic
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PET Expands Our Horizons

CAN DO WILL DO

Validation

Design

Assessment

Strategy

Performance 

Design
Persuasion 

Design

Science
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Human Centered Design

Attention

Decision § Emotion

§ Motivation

§ Arousal

§ Unconscious Learning
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Your Lotto Ticket number is

15 22 38 49 54 09
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Other persuasive features: hope
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Lifestyles Must Change
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Our Turn!!!!

USA Now 22.2 Acre Ecological Footprint

India 2.2 Acre
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It is Happening
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The Demand

In the USA – 750 of every 1,000 households have a car.

In China - 3

http://factsanddetails.com/china.php?itemid=314&catid=13&subcatid=86#08

http://factsanddetails.com/china.php?itemid=314&catid=13&subcatid=86#08
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The Demand

USA per capita poultry consumption 45.4kg

India is 1.9kg



INDEX 13

Go Ahead….  YOU Tell Them….

Something Different Better Happen!

What is Our Plan???
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The Inconvenient Truth

ALL OUR LIFESTYLES WILL CHANGE
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What Types of Lifestyle Change?

SWEET MYTH
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Just Incremental Efficiencies

SWEET MYTH!
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Assumption – No One New Lives Like Americans
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So Maybe 50% More Efficient Cars…  If you triple the number?

Broken Scale
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Same Lifestyle, 3 Times the People, and we get this?



INDEX 20

The Sustainability Myth
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“Simple Solutions”

Patch the Problem with…

Hurricane Mitigation

Low Methane Bacteria for Cows

Hope for Volcanoes

Pump SO2 to the Stratosphere 

SWEET MYTH
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It’s a Complex Ecosystem

WEIRD Weather

Peak Oil

Water Shortages

Pollution

Fragile Food Chain

Biodiversity
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The World of Unintended Consequences

The greatest destroyer of American Forests….
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Government Action?

SWEET MYTH
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How Will THIS Play Out?
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A Collective Decision? 

SWEET MYTH
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Cheap, Plentiful, and Reliable Electrons.  Distributed Intelligently

SWEET MYTH!

‘To meet the demand we 

would need to build a 

new nuclear plant every 

day until 2050
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Intelligent Choices by Individuals

SWEET MYTH!
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Market Forces

SWEET MYTH
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Result of $20 Per Gallon Gas
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Let Mom Do It

NOW THAT IS NO MYTH
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So Check the List of Solutions

Incremental Technology Changes

Ecological Mitigation

Governmental Action

Intelligent Grid

Market Forces

Mother Nature

The “Sustainability Myth”

Is that it can all be fixed 

without radical lifestyle 

change
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Psychological Denial of Lifestyle Change

Stages of Adjustment to Misfortune are Happening Globally

▪ Denial

▪ Anger

▪ Bargaining

▪ Depression

▪ Acceptance
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Psychological Denial of Lifestyle Change

Stages of Adjustment to Misfortune are Happening Globally

▪ Denial

▪ Anger

▪ Bargaining

▪ Depression

▪ Acceptance
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Give it Up?  A Catastrophe!

Only 2.9 People Per Household

More TVs then People

More Cars then Drivers

Food that is Always in Season

Retire at 65

Buy the Latest Fashion

Showered with Gold and Diamonds
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WHO The HELL Is At FAULT???

DESIGNERS

We Designed Products that Defined the Consumer Age

We Designed Products that People Do Not Need.

We Designed Products with Huge Externalized Life Cycle Costs
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We Created Mega-Consumers

Sexual Arousal Motivates Other Needs     Pairing of Objects with Happiness
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We Created Mega-Consumers

Social Modeling 
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We Changed How People Eat
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You Can Make People Want To Do Almost Anything
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Can We Make a Sustainable Lifestyle Aspirational?
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Happiness Need Not Be Reduced

The American Dream has Grown in Wealth, But NOT Happiness
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Happiness Need Not Be Reduced

Beyond about $10,000 a Year, Money Does NOT Increase Happiness

Frey & Stutzer, 2002 

factored out health, 

quality of government, 

and human rights.

That made money over 

$10,000 even LESS of 

a factor.
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The Lifestyle Changes

The Lifestyle Changes are 

Predictable

▪ Sharing

▪ Telepresence

▪ Immortal Products

▪ A Lifetime of Contributing Roles

▪ Local Services

▪ Leveraged Leisure

▪ Design Value

▪ Online Value

▪ Dressing for the Season

▪ Security in Gold, Diamonds, and 

Other Repositories of Value and 

Pride

▪ Efficient Healthcare

▪ Efficient Food 

▪ Aversion to Waste

▪ Easier Pace of Life

Sustainability
Engineers

Positive 
Psychologists
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Biometric system tracks car usage by each user.
Information is useful for dividing costs of fuel and maintenance. 

Insurance is linked to a person using the car at the time.

Sharing: Who pays how much?
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Sharing Suggests New Products and Services
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The Lifestyle Changes

The Lifestyle Changes are Predictable

▪ Sharing

▪ Telepresence

▪ Immortal Products

▪ A Lifetime of Contributing Roles

▪ Local Services

▪ Leveraged Leisure

▪ Design Value

▪ Online Value

▪ Dressing for the Season

▪ Security in Gold, Diamonds, and 

Other Repositories of Value and 

Pride

▪ Efficient Healthcare

▪ Efficient Food 

▪ Aversion to Waste

▪ Easier Pace of Life

Tele-Work
Tele-Educate
Tele-Socialize
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My Teachers & TutorsMy Home Class Sessions

Concept – Future School

Future School

Addition

Subtraction

More >

More >

MathMy Lesson plan

Telepresence Suggests New Products and Services
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The Lifestyle Changes
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Imagine Working Toward Materials That Improve with Age
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The Lifestyle Changes

The Lifestyle Changes are Predictable
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Home

Sharing

Telepresence

Immortal products

Leverage leisure

Local Services

Healthcare

Lifetime of 

contributing roles

Waste aversion 

Easier Pace of life

Dressing

Food Services

Products in ecosystems: Home Refrigerator 

Several people 

share a house now

Products and facilities 

are shared among 

several inmates of home

Preventive more 

than curative

Never retire

People stay 

at home

Work from home

People waste less

Facilities are 

locally available

Less stress

People share dresses 

and wear for the season

Food is now cooked at 

home in groups

Products have long life/ 

are repairable 

and upgradable 

Eco neutral value

Artistic/ online 

control

• Locally assembable, 

serviceable.

• Less use of 

refrigerator – because 

the local services are 

there

• Less preservation

more cooling.

• Scalable- Horizontally/ vertically expandable

fridges as per the size of house.

• Modular – additional parts modularly fit into 

existing fridge.

• Personalizable- separate sections of fridge for 

different people.

•Specific divisions for different material- wine, 

vegetable, space utilisation, boxes

Raw material instead of precooked items.

Storage of Home cooked food

instead of precooked food

High priced Designer 

refrigerators. 

• Self assemblable.

• Repair and maintenance : 

compressor, wiring manuals/ self 

repair. 

•Accessories easily addable 

• Refrigeration work 

reduced by presence of 

local services .

• Fridge serves just as a part of storage

• Refrigerator might also become obsolete

Refrigeration of cooked food to avoid wastage.

Online control 

of fridge

http://images.google.co.in/imgres?imgurl=http://www.silhouettesclipart.com/wp-content/uploads/2007/07/family-silhouette-clip-art.jpg&imgrefurl=http://silhouettesclipart.com/page/5&usg=__2pv_u7ZDXueyVGLA4_1jtJ6kpAE=&h=363&w=368&sz=34&hl=en&start=3&sig2=sJi_Q_gLdEXr78NT8i3-mA&um=1&tbnid=UxEX2ndAIusQYM:&tbnh=120&tbnw=122&ei=lqE_SdqeM4yGsAOx54mlCg&prev=/images%3Fq%3Dman%2B%252B%2Bclip%2Bart%26um%3D1%26hl%3Den
http://images.google.co.in/imgres?imgurl=http://www.aperfectworld.org/clipart/people/old_man.gif&imgrefurl=http://www.aperfectworld.org/people.html&usg=__3qPWVptmeVxeHv984-bA_xXLrv4=&h=310&w=142&sz=5&hl=en&start=6&sig2=91cqhwI88sRgqdZz5qHdRA&um=1&tbnid=DLaR6S82hk41JM:&tbnh=117&tbnw=54&ei=aqI_Sd3iLpu0sAPwtv2mCg&prev=/images%3Fq%3Dold%2Bman%2B%252B%2Bclip%2Bart%26um%3D1%26hl%3Den
http://images.google.co.in/imgres?imgurl=http://www.silhouettesclipart.com/wp-content/uploads/2007/06/female-silhouette.jpg&imgrefurl=http://www.silhouettesclipart.com/page/6/&usg=__HmWVUba1dPwFvtgLEr_p4nTMbeM=&h=441&w=307&sz=26&hl=en&start=4&sig2=H5XvxAn7Gj7wCs4iOKA1Dg&um=1&tbnid=otUQmG6y_YggdM:&tbnh=127&tbnw=88&ei=kqI_SaizHo70sAP9wuGrCg&prev=/images%3Fq%3Dold%2Bfemale%2B%252B%2Bclip%2Bart%26um%3D1%26hl%3Den
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Would the Refrigerator be Different?

Larger

More modular to allow for household growth 

Separate locking compartments for individuals

Accommodate snacking by home workers (drink dispenser, small door for snack 

compartment)

Larger produce compartment

Locally maintainable – not obsolescent
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What Designs are NOT Impacted

After full day of brainstorming for an HFI Creative Team…
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The Future:  Dark and Frugal or Light and Connected?

Negative Frame: Cold and Frugal Positive Frame: Light and Connected

Sharing We can’t afford to have our own homes, 
cars, or even televisions.  We have to crowd 
around and struggle to get our needs fulfilled.

It is our aspiration to share.  This give us the 
chance to enjoy being part of our community and 
have more fun with our friends.

Telepresence I’m not even important enough to have my 
own office space.  I can’t afford to visit friends 
or have a vacation.  Even my kids can only go 
to school once each week.

We do almost everything from home.  Gone are 
the days on endless commutes and shuttling kids.  My 
work, friends, family, and even school are just a click 
away.

Immortal 
Products

I so used to enjoy shopping for new appliances 

and cars.  Now that new car smell is a once in 
a lifetime experience.  We have to make 
things last forever now.

Every product today is built to be an heirloom.  They 

work nearly forever and if they break my neighbor 
can fix it.  Its great to think of my grandchildren using 
these appliances when I gone.

A Lifetime of 
Contributing 
Roles

I worked my whole life, scrimping and 
saving for retirement.  Now you say I can 
NEVER retire?

I love the freedom and relaxed pace of the new 
style of working.  Retire?  I have too much to 
contribute and it is too much fun being part of the 
new economy.

Local Services I remember the huge shopping malls.  We 
would take the family for a ride all the way up 
to Interstate 80 and shop for hours.  Now 
that’s just too far.  We make do with our local 
supply shops and people who have set up little 
side businesses.

We have a wonderful community here.  Pretty 
much everything you could ever want.  I love giving 
first aid and fixing phones for my friends.  And I can 
just take a relaxing walk or bike ride to get most 
things.

Etc…..
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New Life Style  - Sharing

Sharing: Image 1

Sharing: Image 2
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Probing reported feelings around Sharing

You feel less isolated!

Contribution

Independence and 

Freedom

Quality of Life

People should be able to 

do what makes them 

happy be it buying cars  

or anything else

Social Status

The number of Cars you 

own reflects your status 

and the power you hold 

within the community

Personal Barriers

It’s a question of 

Personal Space, I may not 

feel comfortable in the 

presence of others.

It depends on Who I’m 

sharing it with! 

Its my responsibility to 

contribute to the cause 

of the environment

In a small way it feels 

as though I am giving 

something to the 

community 

Guilt

I find the need to defend my 

guilt and resolve the inner 

conflict between maintaining 

quality of life,  while keeping 

the environment in mind.

It’s a romantic idea of 

not being selfish to the 

wider community

Social 

Bonding

Positive social 

Interaction is good for 

Mental health

Money

Its money more 

efficiently used

I feel uncomfortable 

being dependent on 

others.

If I own my own car 

I feel free! I can go 

wherever I want to, 

whenever I want to! 
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When you get older you 

can teach others what you 

know and contribute to 

your immediate community

Supporting Local 

vendors is a way 

of contributing to 

one’s community

When it comes to 

the environment 

tradition takes a 

back seat

Supporting Local 

Creative Arts is a way of 

contributing to one’s 

community

If everyone on this 

planet had a fire place , 

it wouldn't be the best 

thing!

I will be able to 

conserve the land

that I buy and use it 

responsibly

Its my responsibility 

to contribute to the 

cause of the 

environment 

In a small way it feels as 

though I am giving 

something to the 

community 

Drives to become ‘Light and Connected’

Feelings

Contribution
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The number of Cars you own 

reflects your status and the 

power you hold within the 

community

Its fashionable to have 

different watches for 

different season

If you wear gold that 

shows you are well off!

To have a fire place is a matter 

of luxury!

People may perceive you poorly if 

you drive around in a cycle when you 

can afford a car

Blocks around being ‘Light and Connected’

Feelings

Social Status
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Lots of Research
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Lack of Challenge

Individual FreedomSocial Status Time and Effort

Contribution Self ImageSocial  

Bonding

Value of 

Experience

PET Strategy for Light and Connected

Belonging

Save Effort 

and Money

Habit and Routine Complacency

Strategy #1 :

New Marker of Social Status
Block too strong

Aversion to the 

‘Corporation’
Quality

Strategy #2 :

Materialistic to Experiential

Strategy #3:

Usability

Successful Persuasion
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Psychologists Got Us In and Can Get Us Out

For those who can afford to help.

Swishing 
leadership program



INDEX 77

What Does Your Organization Need to Do?

Wealth in the New Age is about Leading the change
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You COULD be the Walking Dead
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Or You Could be a Successful Leader
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Headquarters
410 West Lowe
Fairfield, IA 52556 
Phone: (800) 242-4480
(641) 472-4480 
Fax: (641) 472-5412

Boston
1050 Waltham Street, 
Suite 410 Lexington, MA 02421
Phone: (781) 860-7200 
Fax: (781) 860-7979

Baltimore
1720 Thames Street
Baltimore, MD 21231
Phone: (410) 327-1012 / 1013
Fax : (410) 327-1014

Mumbai, India
Unit 7, Srishti Plaza, 
Next to Killick Nixxon,
Off Saki-Vihar Road, Andheri (E),
Mumbai  400072
Phone: 91 (22) 40170400
Fax: 91 (22) 2847 5554

Bangalore, India
310/6 HR Complex, 2nd Floor 
Koramangala, 5th Block
Bangalore 560 095
Tel: +91 (80) 4150 7221/22/23
Fax: +91 (80) 4150 7220

San Francisco
235 Montgomery Street
Suite 810
San Francisco, CA 94104
Phone: (415) 765-0962
Fax: (415) 765-0961

London, UK
Winchester House
259-269 Old Marylebone Road
London NW1 5RA UK
Tel +44 (0) 20 7170 4164
Fax +44 (0) 20 7170 4161

China
407, No. 555, Nanjing Road 
West Shanghai, China 200041
Phone: +86-21-52132046
Fax: +86-21-52132062

Chicago
8700 W. Bryn Mawr Avenue
Suite 800 South Chicago, 
IL 60631-3507
Phone: (773) 714-2362
Fax: (773) 714-4910

Minneapolis
8400 Normandale Lake Blvd, Suite 920
Minneapolis, MN 55437
Phone: (952) 820-4442
Fax: (952) 921-2306

New York
95 Morton Street
Ground Floor
New York, NY 10014
Phone: (212) 905-3495

Pondicherry, India
Aurelec Premises, Prayogashala
Kuilapalayam Village
Auroville 605 101
Phone: +91 413 26232 95/96
Fax: +91 413 2623297

Singapore
9 Raffles Place,
Level 58 Republic Plaza, 
Singapore 048619
Tel: +65 6823 1368
Fax: +65 6823 1377

Thank You

Thank You
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New Life Style  - Sharing

Sharing: Image 1

Sharing: Image 2
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Probing reported feelings around Sharing

You feel less isolated!

Contribution

Independence and 

Freedom

Quality of Life

People should be able to 

do what makes them 

happy be it buying cars  

or anything else

Social Status

The number of Cars you 

own reflects your status 

and the power you hold 

within the community

Personal Barriers

It’s a question of 

Personal Space, I may not 

feel comfortable in the 

presence of others.

It depends on Who I’m 

sharing it with! 

Its my responsibility to 

contribute to the cause 

of the environment

In a small way it feels 

as though I am giving 

something to the 

community 

Guilt

I find the need to defend my 

guilt and resolve the inner 

conflict between maintaining 

quality of life,  while keeping 

the environment in mind.

It’s a romantic idea of 

not being selfish to the 

wider community

Social 

Bonding

Positive social 

Interaction is good for 

Mental health

Money

Its money more 

efficiently used

I feel uncomfortable 

being dependent on 

others.

If I own my own car 

I feel free! I can go 

wherever I want to, 

whenever I want to! 
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Local Services: Image 1

Local Services : Image 2

New Life Style  - Local Services
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Local produce is 

Fresh and 

Healthy

Proximity makes a 

difference when you’re in 

a hurry

It feels warm and 

nice to be recognized 

and known at the local 

store

Probing reported feelings around Local Services

Everything is organized in a 

supermarket, you know 

where to find what you want

Contribution

Demands Time and 

Effort
Choice

You can get anything

you want under one roof!

Cost Effectiveness

Things are usually 

cheaper at a 

supermarket

Buying at a local 

store reinforces my 

community 

membership

Transparency
Aversion to 

“The 

Corporation”

A ‘free apple’ is a 

special touch that 

happens only at the 

local store

Belonging

Quality
Value of 

Experience

Everything is Artificial in 

a supermarket – shiny 

floors, plastic smiles and 

bright lights

I know what I’m 

getting and who I’m 

getting it from

Supporting Local 

vendors is a way of 

contributing to one’s 

community
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Local Pleasures: Image 1

Local Pleasures: Image 2

New Life Style  - Leveraged Leisure
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Probing reported feelings around Leveraged Leisure

Certain movies are 

better watched with a 

good sound system

Value of 

Experience

Popcorn at the 

theatre is 

expensive!

Infrastructure

One can get carried 

away and consume too 

much if at home

Distraction

It’s an opportunity dress 

up and just go out and 

meet people

Waste of Time

Watching movies at 

home offers a cozy, 

comfortable and 

intimate experience

It’s difficult to focus on 

what you’re watching with 

everyone around

Supporting Local 

Creative Arts is a way 

of contributing to one’s 

community

Its happening in ‘my 

territory’ 

Social 

Bonding

Big Screen 

contributes to a Better 

experience

Contribution

I can take a break 

whenever I want.

Cost

Control

Social Bonding

It’s a more Personal 

Experience where one can 

learn and exchange ideas

An opportunity to 

connect with family 

members
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A watch for every season

New Life Style  - Immortal Products

Immortal Products: Image 1

Immortal Products: Image 2
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Probing reported feelings around Immortal Products

Its fashionable to 

have different 

watches for different 

seasons

Money

Stability/ Routine

Too many options makes 

things complicated and it 

means not having peace

Esteem
Social Status

I  want something static , the 

idea of having the possibility of 

change makes me feel 

uncomfortable

A New watch helps 

me feel confident 

about myself when I 

go out

I can buy one watch I 

really like rather than 

too many watches!

Simplicity

I prefer simple products 

as opposed to complex 

designs let alone ones 

for every season!
Something which 

lasts long is always 

appreciated It 

shows the power 

of the product

Quality

If its fashionable it 

may not be 

reliable!

Aversion to 

‘the 

corporation’

What you wear is a 

reflection of your 

personality

I am uncomfortable 

with the idea of being 

a walking billboard to a 

brand! 

Identity

I like to change things 

as the reflection of my 

purpose in life

Nostalgia Sentimental value of a 

watch like this increases 

with time and become 

irreplaceable



INDEX 89

New Life Style  - Dressing up for the season

Dressing up for the Season: Image 1

Dressing up for the Season: Image 2
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Probing reported feelings around Dressing up for the season

To be together around a fire is 

basic,  we have been doing 

this for thousand of years

I feel good about how I can 

teach my younger siblings to 

build a fire

Contribution

Social Bonding

It is an opportunity to connect 

with family members, the fire is 

our  gathering point

Nostalgia / Tradition

Status

Some of my friends seat 

around fire and do nothing. 

We feel connected through 

the silence
For years we have 

gathered around the 

fire as a family It feels

peaceful.

When it comes to the 

environment tradition 

takes a back seat

If everyone on this planet 

had a fire place , it 

wouldn't be the best thing 

for the environment!

I have time for 

myself this way

Privacy

Festive mood

(Christmas) associated 

with the fire

It would be messy to 

have fire place that is 

dirty etc

I am proud about how 

I can build a fire…its 

not easy!

To have a fire place 

is a matter of luxury!

Lesser Effort

You have to cut down a tree 

and its easier to wear warm 

clothes instead

Efficacy
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Security in 20oz of gold

New Life Style  - Security in 0ther Repositories of Value and Pride

Security: Image 1

Security: Image 2
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Probing reported feelings around Security in other Repositories of Value and Pride

You don’t have to know 

anything about gold and 

invest in it

I want something to 

show for that I can use 

at the end of my career

as a reward!

Fear of being 

cheated

Gold is a stable 

investment it has 

stood the test of time

Ease

While Investing In land 

there are more things to 

worry about like the 

surroundings and who I 

am buying it from Stability

The weather and the 

presence of industries or 

a nuclear power plant 

will affect my decision

Safety

I feel Its just a shiny 

thing and it has no value 

for me. Its just like 

money -- a piece of 

paper

I like that I can be cut 

off from the hustle 

and bustle of the city

and spend time by 

myself

I don’t understand the 

market and I feel I may 

get ripped off

If you wear gold that 

shows you are well 

off!

Effort

I have to worry that 

its price is going up 

and down etc. Life is 

too short worry about 

such things

I will be able to 

conserve the land

that I buy and use 

it responsibly

Overall 

Value

The benefits of a land 

are not monetary, It’s 

a place I can call my 

own and live in Privacy

Status Symbol

Reward
Contribution
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New Life Style – Telepresence

Telepresence: Image 1

Telepresence: Image 2
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Probing reported feelings around Telepresence

Work Life and Home 

Life need to be different 

– You need to switch 

off!

Creative 

Freedom

There is a lesser 

chance to be 

competitive

Dedicated Space

Formal environment 

helps In being more 

focused

Lack of Pressure

When there is physical 

interaction, there is a 

greater sense of being 

part of a team

Belonging

You are not allowed to 

think freely because 

you feel you are being 

watched

You can judge 

people better in 

person

Fear of 

Evaluation
When you are at 

home you can let go 

of everything and be 

yourself
While working from 

home you don’t have 

to worry about fitting 

in!

Reduced 

Surveillance

Self esteem can take 

a beating and this can 

create phobias at 

work

Distraction

Less Effort

Bonding
Trust

When I see other people 

working I feel motivated 

to work

It is difficult to focus when 

there are kids and other 

family members around 

while working at home

When people meet in 

person and get along 

there is higher overall 

performance

Nobody’s watching 

over your shoulder

It takes too much time 

and energy to 

organize a physical 

meeting
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New Life Style – A Lifetime of Contributing Roles
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Probing reported feelings around A Lifetime of Contributing Roles

Age and your physical 

well-being may not allow 

you to work after some 

time

Excitement

There is an idea that 

you should be 

compensated for your 

life’s work

Ultimate Reward

Health

The sense of pride I get 

from working is even 

better than money!

Work is boring!

Esteem

There’s no ‘kick’ in 

knowing everything 

has been planned out 

for you!

Belonging

Retirement = 

‘Done with living’

Contribution

Interest

You have all the time in 

the world to do what 

you’ve wanted to

When you get older you 

can teach others what 

you know and contribute 

to your immediate 

community

Social 

Perception

When you are working 

you don’t feel 

disconnected or isolated 

from your immediate 

society
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New Life Style – Easier pace of life
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Probing reported feelings around Easier pace of life

Challenges help you 

work under pressure 

and perform better

Contribution

You need to 

compete with 

yourself!

Lack of Challenge

If you look like you are 

taking things too easy, 

clients may not take you 

seriously

Growth/ Opportunity

It provides an 

opportunity for people 

who don’t have things 

going on for them

You become your work 

- you become your car 

you become an image 

of what you own

Less Stress

People may perceive you 

poorly if you drive around 

in a cycle when you can 

afford a car

Individuality
Social 

Bonding

Fast pace implies that its all 

about your work and not about 

you . You should have time for 

yourself because you can t live 

alone – you need people!

You don t have to get 

into the vicious circle 

of expectations and 

demands

When the pace of 

life is slower you 

consume less e.g. I 

would drive a cycle 

instead of a car

Perceived 

Trustworthiness

Social Status

When you consume 

less it is perceived 

to be modest!

Modesty / 

Perceived 

Modesty
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Cooking Together

From the freezer

New Life Style – Efficient Food
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Probing reported feelings around Efficient Food

Its quick and 

convenient to use 

the microwave

Social 

Bonding

I can t be with 

people all the time!

Effort and Time

You have more 

time to do other 

things in life!

Privacy

Once a month is ok –

When things fall into a 

routine there is no 

novelty

Visceral Value

Eating together is 

pleasurable – its nice to 

taste everyone's food!

I need to concentrate 

as I cook from the 

recipe book

Health

Cooking together 

gives rise to 

conversation

Eating packaged 

food takes less time 

but health is more 

important to me

Aversion to 

the 

‘Corporation’

When people are working 

towards a similar goal the 

group ensures a similar 

emotional state – leads to 

harmony

Routine

Personal 

Value

The packaging is 

very appealing and 

the food looks good

Packaged food 

leads to cancer

I can have food 

custom made to 

my liking

Value of 

Experience

We need more 

regulations, 

advertisements 

are misleading

I Enjoy Cooking and 

being in the Kitchen!
Cooking together is 

educational, I get to learn 

about new cuisines

Mass produced food 

lacks personality! 

(Identity)

Home cooked food 

tastes better!
There is a sense 

of nostalgia I am 

reminded of my 

mothers food.

Control

I feel like the people 

who cook for me 

have some control 

over me



INDEX 101

Whoever has the most toys wins!

New Life Style – Aversion to Waste
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Probing reported feelings around Aversion to Waste

When you buy many 

things you create jobs –

e.g. A private plane 

requires a crew to run it!

Contribution

You need to 

compete with 

yourself!

Contribution

If you look like you are 

taking things too easy, 

you maybe looked down 

upon

Convenience

It’s not all bad, it can 

be convenient to own 

a private jet…

A materialistic Lifestyle 

can tire you out, I 

takes too much energy 

to be happy that way!

Perceived 

Quality of 

Life/ Overall 

Value

There are other 

solutions! Someone 

will find a way!

Effort and 

Money

Self Image

Using a large houseboat for just 

two people is like showing off 

and I find it silly

You re just left with 

possessions, a tired 

mind and body

It is important to do 

your part for future 

generations

Social Status
Complacence

You work hard to get 

money and lose 

money in buying things 

that do not matter!
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I consult a General Physician when I get sick

For serious problems I go to a Specialty centre

New Life Style – Efficient Healthcare
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Probing reported feelings around Efficient Healthcare

If I’m referred to a 

specialist then it means 

there is a serious 

problem

Empowerment 

and Efficacy

Fear – Health and 

Health Services

One needs to go to a GP 

before being referred to 

a Specialized doctor

Effort and Time

If you want a quick 

remedy its best you go 

to a general physician

There is a long 

queue at the 

physicians clinic-

That’s frustrating!

Distrust

Not anyone can afford 

specialized treatment!

Effort

You realize the 

greatness of the human 

body when you start 

treating yourself

Routine Money

I’m scared of 

Needles!

I feel confident 

because I know 

my body

General Physicians can 

abuse their position and 

give less time per 

person

Specialized doctors know 

exactly what to say and do 

also, they have advanced 

treatment facilities

General physicians 

don’t know enough and 

they misdiagnose 

symptoms
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Playing chess with a friend

New Life Style – Online Value

Playing chess ONLINE with a friend
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Probing reported feelings around Online Value

My Dad’s 

chessboard has a 

special sentimental 

value

Learning/ 

Efficacy

Owning a chess 

board is related to 

being intellectual

Nostalgia Identity and Status

Setting up the board is 

interesting but online 

everything is already set

Control

Fear of 

Aggression/ 

Judgment

Richness of 

Experience

Social Bonding

Personal interaction 

is enjoyable! You 

feel more a part of 

the action

Its more enjoyable with 

people I like – someone 

who has a similar world 

view)
Its socially 

unhealthy to play 

with a computer

If its not face to 

face it’s a fake 

interaction

There is a deeper 

level of bonding – you 

respect the person 

you play with

Intrinsic Reward

Being able to touch and 

move pieces on the chess 

board is more rewarding

You can improve your 

game by playing with 

the computer, there are 

many levels.

I feel uncomfortable 

when the opponent 

intimidates me and is 

aggressive.
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Owning a designer house

Owning a house

Probing reported feelings around Design Value
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Probing reported feelings around Design Value

Contribution

If you own a  house 

that 50% on Mortgage 

its ridiculous!

Self Image

What the designer 

creates is his/her 

personality – its not my 

personality

I feel like I’m helping the 

greater good by using a 

house that’s consuming 

less energy

If you own a designer 

house and you re not 

worth it – You’re fake! 

Identity

I don’t like mass 

produced products –

it doesn't have 

personality!

Scarcity

It takes care of energy saving, 

storm water harvesting and other 

environmental issues that I care 

about

Control

Control

It is immensely satisfying to 

live in a house that someone 

has put so much energy into

You re a part of the 

design process

Social Status

Value 

Proposition

There aren’t many 

designer houses!

Designer products are a 

matter of pride. It requires 

taste and not everybody 

can afford them!
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Probing reported feelings around Living together

Living in a group
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Probing reported feelings around Living together

Social 

Bonding

You don’t really 

‘own’ anything!

Confrontation Privacy

If two people don’t gel 

there’s tension in the 

whole community

Habit

There are certain things I 

want only my mother to 

know but in a joint family 

even you re extended family 

members know about it

Security

You laugh so much 

when you live with 

other people!

If I’m travelling and 

something happens to 

me I know my family 

will take care of me

Learning

Freedom

Living in a happy family 

there is a greater chance 

of your own happiness

Its difficult to live in a 

group after you get used 

to living by yourself
I feel restricted I 

can’t be myself!

When you live in a group 

lot of unfair things happen 

and I don’t want to 

confront them

There are so many 

new things you can 

learn when you live 

with other people

It helps you develop as a 

person – you need a range 

of human interactions for 

personal development


